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ABSTRACT

The purpose of this study is to investigate the lifestyle characteristics of baby boomers and identify their needs for community activity
programs based on lifestyle types. The goal is to provide foundational data for community revitalization services for the elderly. The study
conducted an online web survey targeting baby boomers nationwide, analyzing 216 responses using SPSS 27.0 The key findings of the survey
are as follows:1)Baby boomers were classified into four lifestyle types: ‘community-oriented,” ‘intellectual pursuit,” ‘active old age
community,” and ‘introverted self-management type.’ 2)The surveyed individuals showed a strong preference for exercise-related programs,
with walking, exercising, and swimming being the most favored. 3)The ‘active senior community type’ showed a preference for a variety of
programs, including sports-related, leisure-related, culture-related, and health-related. In contrast, the ‘introverted self-management type’
favored living support programs. The study concludes by suggesting that future research should focus on designating a specific survey target
area and analyzing the needs for community activity programs among the elderly residing in that area based on the unique characteristics of
the community.
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<Table 1>.

Table 1. Lifestyle Measurement Item

1 I enjoy meeting people and actively participating in gatherings.

2 I want to participate in community activities in my local area.

3 Ienjoy socializing well with people at various gatherings

4 1 greet, converse, and socialize with my neighbors.

5 I want to participate in volunteer activities.

6 The eyes of those around you are important

- I enjoy mt.aeting friends, talking, and relieving stress through
conversation

g I like to meet people face to face and actively participate in

meetings

9 1 Greet, talk and interact with your neighbors

10 Intergenerational exchanges are important

11 1 want to participate in community activities in the community

12 I believe I should receive health and general education.

I want to receive job-related education for income after

13 retirement.

14 I thir.1k I need to learn how to use new electronic products and
services

15 I am maintaining the health needed to do everyday household
chores

16 [ am interested in arthritis, heart disease, high blood pressure,

diabetes, senile diseases

17 1 make an effort to look younger than my age.

As I get older, I’'m worried that I won’t be able to take care of

18 myself

19 enjoy talking and interacting with my family

I spend a lot of time with my spouse and children for the

20 happiness of our family

I am interested in active leisure activities such as exercise,

21 walking, and hiking.

22 I am interested in seeking leisure and cultural activities.

I have sports activities and hobbies that will make my life

2
3 enjoyable.
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Table 2. General Characteristics of Respondents (N=216)

Item Category F %
59 117 54.2
60 20 9.3
Age 61 6 2.8
62 16 7.4
63 17 7.9

rot

tEHelel=28 M35 12 (2024.2) « 29



Table 2. Continued
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% e i oAP oA A=k o|ALS. 7=
Educational College or university graduate 139 64.4 27] Jlfrgheigenvalue) 1.0V, SAHAT 0.501F= 7%
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Table 3. Lifestyle F =
Status of Married 162 75.0 estyle Factor (N=216)
Marriace Widowed 6 2.8 Items Factor
£ Divorced 16 7.4 1 2 3 4 5
Total 216 100.0 Sociability-oriented
Couple 32 14.8 “I enjoy meeting people and actively .813
Single or Couple with Children 135 62.5 participating in gatherings.”
Family Sir}gle or Couple with Married 5 23 “1 want to. participate in co:nmunity 743
i children activities in my local area.
composttion Single or Couple with Parents 10 4.6 “I enjoy socializing well with people at 796
Single 34 15.7 various gatherings.” ’
Total 216 100.0 “I greet, converse, and socialize with my 719
Extremely fragile 5 2.3 neighbors.” :
“I t t rticipate i
Health Not so good 53 24.5 wan o’ ,pa icipate in volunteer 692
Normal 138 63.9 activities.
Status P - ; -
Good 20 93 1 enjoy meeting friends, talking, and 575
Total 216 100.0 relieving stress through conversation.” ’
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Table 3. Continued

Factor

ftems 1 2 3 4 5

Lifelong Learning orientation
“I believe I should receive health and 752
general education.”

“I want to receive job-related education for

. . 704
income after retirement.”

“I think I need to learn how to use new

. . .679
electronic products and services.”

Self-Management orientation
“I am maintaining the health needed to do 765
everyday household chores.”

“I make an effort to look younger than my

» .657
age.
Family-centered orientation
“I enjoy talking and interacting with my .828
family.”
“I spend a lot of time with my spouse and 791

children for the happiness of our family.”

Versatile activity-oriented
“I am interested in active leisure activities 758
such as exercise, walking, and hiking.”
“] am interested in seeking leisure

and cultural activities.”

Eigen value

122

478 1.43 1.38 1.14 1.06
% of variance 22.4 11.4 10.8 10.7 10.1
Cumulative % of variance 22.4 33.8 44.6 55.3 65.4
KMO 0.836%**
Cronbach’s Alpha 0.837
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Table 4. Cluster Analysis of Lifestyle Factor (N=216)

Cluster
A B c D F
Sociability oriented 2325 -.0247 1753 -1.1493 16.31%%**
LifelongLearning - _¢o3) ¢105 0380 4403 27.95%%+
orientation
Self-Management o/ o7 | r6s 4904 3813 69.91%%
orientation

Family-centered

. . 4553 .0314  .0922 -1.2325 21.32%**
orientation

Versatile activity-
oriented

w0k < 001

-9022 2734 3880 -.4703 28.59%**
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Table 5. General Characteristics by Lifestyle Cluster

Cluster
A B C D Total x?
(%) (%) (%) (%)
Gender
Male 22(48.9) 15(50.0) 63(54.8) 18(69.2) 118(54.6) 3.09
Female 23(51.1)  15(50.0) 52(45.2)  8(30.8) 98(45.4) df=3
Education
High school graduate or under 15(33.3) 10(33.3) 21(18.3) 5(19.2) 51(23.6)
College or University graduate 27(60.0)  18(60.0)  77(67.0) 17(65.4) 139(64.4) Zfllé
Attending graduate school or over 3(6.7) 2(6.7) 17(14.8)  4(15.4) 26(12.0)
Job
Self-employed 2(4.4) 4(13.3)  14(122)  5(19.2)  25(11.6)
Self-employed business sales occupations, craft& relates trades workers  1(2.2) 1(3.3) 5(4.3) 1(3.8) 8(3.7)
Service industry 1(2.2) 1(3.3) 9(7.8) 2(7.7) 13(6.0)
Manufacturing job 8(17.8) 4(13.3)  12(104)  4(15.4)  28(13.0)
Oftfice worker 8(17.8) 6(20.0) 25(21.7)  7(26.9)  46(21.3) 31.94
Management roles 4(8.9) 0(0.0) 17(14.8) 2(7.7) 23(10.6) df=27
Professionals 0(0.0) 1(3.3) 5(4.3) 3(11.5) 9(4.2)
Officials, teacher 4(8.9) 3(10.0) 6(5.2) 0(0.0) 13(6.0)
Full-time housewives 15(33.3)  8(26.7)  18(15.7) 1(3.8) 42(19.4)
Other 2(4.4) 2(6.7) 4(3.5) 1(3.8) 9(4.2)
Monthly Income (\10,000)
Less than W200 6(13.3) 4(13.3) 7(6.1) 5(19.2)  22(10.2)
W200—300 4(8.9) 3(10.0) 7(6.1) 2(7.7) 16(7.4)
W300—400 9(20.0) 9(30.0) 19(16.5)  5(19.2)  42(19.4)
W400— 500 6(13.3) 3(10.0)  20(17.4)  6(23.1) 35(16.2) (;;912
W500— 600 6(13.3) 4(13.3)  19(16.5)  3(11.5) 32(14.8)
W600— 700 11(24.4)  6(20.0) 31(27.0)0  3(11.5) 51(23.6)
W7000r more 3(6.7) 1(3.3) 12(10.4) 2(7.7) 18(8.3)
Status of Marriage
Single 4(8.9) 5(16.7)  12(104) 11(42.3)  32(14.8)
Married 38(84.4) 20(66.7) 94(81.7) 10(38.5) 162(75.0) 28.76%**
Widowed 0(0.0) 1(3.3) 4(3.5) 1(3.8) 6(2.8) df=9
Divorced 3(6.7) 4(13.3) 5(4.3) 4(15.4) 16(7.4)
Family composition
Couple 8(17.8) 4(13.3)  18(15.7) 2(7.7) 32(14.8)
Single or Couple with Children 31(68.9) 16(53.3) 77(67.0) 11(42.3) 135(62.5)
Single or Couple with Married children 1(2.2) 1(3.3) 3(2.6) 0(0.0) 5(2.3) 2(511211;*
Single or Couple with Parents 2(4.4) 2(6.7) 5(4.3) 1(3.8) 10(4.6) -
Single 3(6.7) 7(23.3)  12(10.4) 12(46.2)  34(15.7)
Home ownership
Owner 36(80.0) 18(60.0) 89(77.4) 16(61.5) 159(73.6)
Renter (yearly) 1(2.2) 6(20.0)  19(16.5) 2(7.7) 28(13.0) 2(()16;6**
Renter (monthly) 8(27.6) 6(20.0) 7(6.1) 8(30.8)  29(13.4) -
Health Status
Extremely fragile 1(2.2) 2(6.7) 0(0.0) 2(7.7) 5(2.3)
Not so good 13(28.9) 10(33.3) 2(17.4) 10(38.5) 53(24.5) 21.76%**
Normal 28(62.2) 17(56.7) 79(68.7) 14(53.8) 138(63.9) df=12
Good 3(6.7) 1(3.3) 16(13.9) 0(0.0) 20(9.3)

**p <.01, ¥*** p<.001, A: Community-oriented, B: Intellectual pursuit type, C: A vibrant senior community, D: Introverted self-management type

32 - SEFHEYD|=ET M353 12 (2024.2)



3. ZEH| SIS} MH|A MBEY

1) ssAEs Z20W 27

A QA 3] A AlFete 54 EF =19 F o]-8stal
12 =2 g B, A%, o7k, B}, g Yng 3o
2 7hsle] o 7Es ARE 23, A8, 28}, o7k, 1, 4
gAY 2T o2 9FErt e AoR Uit
<Figure 1 3Z>. 0] 85111 42 F54| &5 T2 0] JL7
A48 At Tl SVEE 1401 3514 AR
Z7}= <Table 6>7} 2t}

22

Life support NN 337
Culture-related I 1.18
Leisure-related [N 4.04
Sports-related NG 428

Health-related [N : o3

36 37 38 39 4 41 42 43

H demand

Figure 1. Demand of Community Activity Program

Table 6. Demand of Community Activity Programs

Table 6. Continued

Lleisure related ! 2 3 SUM
eisure relate F % v % F % %
Calligraphy 10 46 25 11.6 33 153 315

Senior information

. 51 236 36 167 25 11.6 519
center operation

Horticulture 20 93 26 120 35 162 375
Gardening 39 181 37 17.1 35 162 514
Smartphone usage 2 102 24 111 35 162 375
education

Total 216 100 216 100 216 100

Culture related

Explorationofhistory 350> 49 207 30 181 570

and culture

Attending 15 69 29 134 38 176 379
performances

Visiting exhibitions 12 5.6 30 13.9 44 204 399
Watching movies 58 269 50 23.1 34 157 657
Sightseeing 92 426 46 213 45 20.8 84.7
Book club 4 19 12 56 16 74 149

Total 216 100 216 100 216 100
. 1 2 3 SUM
Life support

F % F % F % %

1 2 3 SUM

Health related F % F % F % %

Health counseling

and check-ups 106 49.1 48 222 38 17.6 889

Companion service 41 19.0 44 204 42 194 588
Assisting with

document reading 18 83 18 83 30 139 305
& comprehension
Assistance with
shopping
Assistance with
minor home repairs
Accompanying for
outings

56 259 55 255 46 213 727

81 375 53 245 29 134 754

20 93 46 213 69 319 625

Total 216 100 216 100 216 100

Physical therapy 29 134 51 23.6 54 250 620
Health and dietary 62 287 74 343 44 204 834
education
Phychological
counseling support 13 60 34 157 56 259 47.6
services*
i(;i‘;:e‘;“rsmg 6 28 9 42 24 111 181
Total 216 100 216 100 216 100
1 2 3 SUM
Sports related F % F % F % %
Health exercise 50 231 36 167 34 157 555
Yoga 34 157 39 181 27 125 463
Aerobics 9 42 19 88 11 51 181
Swimming 32 148 37 17.1 37 17.1  49.0
Badminton 7 32 24 11.1 30 139 282
Table tennis 15 6.9 19 88 27 125 282
Soccer 7 32 7 32 2 0.9 7.3
Walking 62 287 35 162 48 222 67.1
Total 216 100 216 100 216 100
. 1 2 3 SUM
Lleisure related v % F % v % %
Singing 43 199 26 12.0 37 17.1 490
Drawing 31 144 42 194 16 74 412

1: First Priority, 2: Second Priority, 3: Third Priority, SUM: 1+2+3
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Table 7. Preferred Characteristics for Community Activity
Program Operation

F %
almost every day 7 32
3to4 times a week 43 19.9
Number of 1to2 times a week 120 55.6
participations 2to3 times a month 37 17.1
Hardly participate 9 4.2
total 216 100.0
10 or fewer 68 31.5
from 11 to 15 86 39.8
from 16 to 20 45 20.8
T:;é:‘g;;ﬁ; from 21 to 25 11 5.1
from 26 to 30 5 2.3
more than 31 1 .5
total 216 100.0
early in the morning 14 6.5
AMO9~12 112 51.9
Time of PM2~5 58 26.9
participation PM7~9 31 14.4
others 1 .5
total 216 100.0
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Table 8. Preferred Place for Community Activity Programs

1 2 3 SUM
F % F % F % %

Social welfare 54 250 45 208 39 181 639

center

Elementary,

middle, and high 7 32 10 4.6 5 23 10.1
schools

University 17 79 13 6.0 9 42 18.1
Community center 61 282 53 245 35 162 689
Library 22 102 23 106 26 120 3238
Religious 9 42 11 51 6 28 121
institutions

Medical facilities 14 6.5 19 88 20 93 246
Park 18 83 16 74 30 139 296
Sports center 14 65 26 120 46 213 398
Total 216 100 216 100 216 100

1: First Priority, 2: Second Priority, 3: Third Priority, SUM: 14+2+3
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Table 9. Considerations for Participation in Community
Activity Programs

1 2 3 SUM

F % F % F % %

Distance from home 94 435 36 167 30 139 74.1
Easy accessibility to
public transportation
Comfort of facilities 44 204 61 282 47 218 704
Polite attitude of the

45 20.8 54 250 31 144 602

3 14 16 74 26 120 208

staff

payable tuition fees 28 13.0 41 190 69 319 639
frequency of 2 09 8 37 13 60 106
participation

Total 216 100 216 100 216 100

1: First Priority, 2: Second Priority, 3: Third Priority, SUM :14+2+3
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Table 10. Participation Experience in Community Activity
Programs by Cluster Type

Cluster Total
A B C D %) x?
(%) (%) (%) (%)
Yes 7 9 22 0 38
(15.6) (30.0) (19.1) 0.0) (17.6) 9.05*
No 38 21 93 26 178 df=3

(84.4)  (70.0)  (80.9) (100)  (82.4)

*p < .05, A: Community-oriented, B: Intellectual pursuit type, C: A
vibrant senior community, D: Introverted self-management type

Table 11. Demand for Community Activity Programs by
Cluster Type

|
program A BC uster C D Total F

Health-related 353a 4.13b 4.03b 3.96b  3.93 5.70%**
Sports-related 3.87a 4.17bc  4.42c 4.12ab  4.23 8.99%**
Leisure-related 3.17a 4.00ab 4.19b 4.00ab  4.04 6.45%**
Culture-related 3.84a 4.10ab 4.35b 4.08ab  4.18 8.78***
Life support 3.60a 3.77ab 3.97ab 4.04b  3.87 2.81*

*p <.05, ¥**p <.001 Post analysis resulted by duncan test
A: Community-oriented, B: Intellectual pursuit type, C: A vibrant
senior community, D: Introverted self-management type
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